Loneliness

‘The value of human
connection’
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1. Human Connection
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“Human connection” is
the sense of being
valued, seen and
heard by others, and
the associated sense
of belonging
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“Loneliness” is the
distress or discomfort
stemming from a
perceived lack of
human connection and
associated sense of
belonging
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Fundamental

wellbeing pillars:

Sleep
Nutrition
Movement
Connection
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1a. Paucity
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" Health & mental health:

Premature death, cancer,
cardiovascular disease,
~15 cigarettes daily,
, chronic disease, :
. depression, social anxiety -
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Suicidal thinking:

Unigue combination
of stressors and
protective factors

Presence of
Defeat, Humiliation, Entrapment

Lack of

Belongingness, Human
connection
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1b. Abundance
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Health & mental health: *

ealthy blood pressure,
cardiovascular health,
higher immune functioning,
nigher mood,
reduced suicide
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Mechanisms:

Regulated sympathetic
nervous system (SNS)

Regulated hypothalamus
adrenal axis (HPA)

Inflammation reduced
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2. Lifeline Model
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A Holistic Approach to Suicide Prevention &

Lifeline’s role

- ile POSTVENTION
W._ . Organised
i CRISIS response after a
reducing risk SUPPORT suicide attempt
:W" A . Providing immediate to support

help during a those bereaved
suicidal crisis and reduce
further risk

Al s o s

Lifeline Services

Nationally supported helplines
(131114, 13YARN, 13HELP,
131115) and text/chat

Independent & non-universal
postvention support. E.g.
Aftercare, bereavement,
Eclipse and Connect
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Helpline services

CRISIS Psychosocial
SUPPORT support, crisis

Providing

immediate help Intervention,

during a suicidal

criis befriending
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Total calls offered

1,095,899

85.7% excluding those who abandon within the first 60 seconds

Lifeline’s
Impact

Total calls received
on our busiest day

53,492

Safety plans per day Total safety plans created

FY2022-2023

Average wait time

179 seconas

a 7
o
Average call time
20.4 minutes //

Calls to

24,296

8.2% increase

Calls to
139,614

2021-22
129,001

28.6% increase

Text conversations answered
71,623 @
9 55,696

36.4% increase

Chat conversations answered

71 ,327 2021-22

52,277




3. Recommendations
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Promotion

Awareness Campaigns

Strengthen social infrastructure

Fund evidence-based interventions

that work together with local

communities



Thank You

i Lifeline
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